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Cheap Chinese goods also come
with an environmental price

en Mr. and Mrs. Shopper are saving money on
cheap Made-in-China products that have resulted
in the shuttering of thousands of American businesses
and the loss of millions of jobs, it likely doesn’t cross
their minds that their purchases are also helping foster
large-scale environmental degradation. Consider:

* China is mining and burning coal at a rate unequalted
since the {9th century, in the process creating toxic
clouds that drift globally (often as far as the U.S, west
coast}. Pollution from coal-fired plants is reported to be
so bad in some Chinese cities that vehicle headlights are
needed at noonday. One-third of the urban population
breathes polluted akr (with an estimated 400,000 prema-
ture deaths each year).

* China has been ranked the world’s largest contributor
to deforestation, not only within its borders, but world-
wide — sucking in nearly five of every 10 hardwood logs
from threatened rain forests, chiefly to supply industries
that have displaced many U.S. factories.

» Acid rain from China’s mushrooming industrial
growth falls on more than a third of the country; seven of
its biggest rivers are horribly polluted; some 25 percent of
the people have no clean drinking water; overgrazing of
grasslands and over-cultivation of croplands has caused
widespread desertification.

* Five of the 10 worst air-polluted cities in the world
are in China; one-third of the country’s urban population
breathes polluted air; its refrigerator industry, the world’s
largest, dumps CFC gases into the air, contributing to the
greenhouse effect, helping to melt glaciers worldwide.

And on and on it goes, adding up to what has been
termed “one of the greatest environmental threats the

earth has ever faced.” Yet, China
Youth Daily reported a survey
showing 90 percent of the coun-
try’s mayors and local worker
groups oppose any environmen-
tal protection efforts that might
slow the economy.

One cannot but note the irony in the scorn heaped on
President Bush for adamantly refusing to commit the U.S.
to the Kyoto Protocol on global warming, when China,
which gets a pass on curbing emissions, is on the fast
track to surpass the U.S. as the world’s No. 1 generator
of greenhouse gases (its emissions are increasing at the
highest rate of any country in the world).

Elizabeth C. Economy, C.V. Starr senior fellow and
director of Asia studies for the Council on Foreign Rela-
tions, said in a 2004 statement to the House International
Affairs Committee’s Subcommittee on Asia and the Pacif-
ic that “China’s economic miracle over the past two de-
cades has produced an environmental disaster.”

While China has propelled millions of its ¢itizens out
of poverty, she said, “this economic development, cou-
pled with a weak enforcement apparatus for environmen-
tal protection, has also resulted in a range of devastating
consequences for the environment.”

These environmental problems “present both a chal-
lenge and an opportunity for the U.S.,” Economy said.
Engaging in China’s development issues can offer the
U.S. opportunity to advance not only environmental pro-
tection measures, but political priorities, human rights
concerns, and greater access of U.S. goods to the Chl—
nese market.

Hembree Brandon

FRIDAY, JANUARY 12, 2007

DELTA

A Prism Business Madla Pubilcatlon_: i

www Qe{ta Fa rmPress com

Editorial Director — Hembree Brandon..
Fecutive Editor — Fomest Laws
Managing Fditor — Ed Phillips
Fditor - Efon Rabissun
Associate Editer — Davié . 501-362-3212-.
Associate Editor - Slate Lane.... . §62-637-0149-
Farm Press Editerial Office: 0. Box 1420 - (larksdale, M5 38614 -
Phone 6§2-624-8503 - Fax 682-627-1137

.hb;ﬁﬂfﬂﬁ@[@ﬁﬂp}es&cuﬁ_.- :

sphilips@fanagness.com
erobinson@larmpress.com -5y -
- dhiifiett@fanmpress.con

.903-837-3768

Sr.Vice President - Bob Moraczewski .. c.oui.
Group Publisher ~ Gireg Frey
Hafional Sales Manager -~ Dennis Miner
Hationa! Avcorent Manager - Dick Wrigh
Sales Represeniative — Glomn Luedke...
Sales Representative — Mike taffemy
Sales Representative - Kevin Hudsen...
Director of Marketing - Dammah Parker..
Warkelnlace Manager ~ Starlett Bright
Marketplace Sales — Cindy Hubbard.
Warketnlace Sales'~ Daad WIKSON. cvneeroreres
Qnline Safes and Marketing Manager — Mike Santi.

- iey@prismb2bicom
diner@faen press.com
hrighi@farmpress.com |-
i; fluedketarpiess.com::
. mhafferme@lamiess.com.
. Yexsgn@tarinpiess.cam
arker@larpiess.oon
Bright@fanmness.com.

Cwilkinsan@iammpress.com
msantr@pnsmh!b cliq_i ;

Farm Press Sales Offices: Mississiapi — RO, Bax 1420 Clarksdale, MS 38614, Phong 662-624-
8503 Fax 662-627-1137 - Winols ~ 586 Diene Street - Suite 202+ Glen Eya, IL 80137,
Phone 830-858-0206 - Fax 630-858-0250 -Virginia — PMB #106. 12437 Hedges Run Drive -
Lake fidge, YA 221921715, Phone 703-878-2996 « Fax 703-878-3478 - Caifornia — 37144
iwenue 12, Suwle 101~ Madera A 93538 8709 Phnﬁeﬁﬁg 645-5283 Fax 559 545 5289

parks@pnsmh?b cam:-

?mdnchln Yice Presdent- Lisé Park

Productier Directar — Erig Mester . - ermesste@prismbdb.com:
Productian Manager — Sandy Penry spartyBlarmaress.cam’ |
Audience Marketing Manager - Amanda Huwe L ahuweRarisii b g
OﬂmeManager A King ;. Shing@pris 2 co:
BUSINESS MEDIA e
President & CEQ - Jobn French Jirench@nrismb2h.com
(00 & CFD = Andreg Persily,

: apersily@pris_mb?b‘.mm

LT e e
Asl&ne@larmpms_s.cu:m' : X

- Imeficvskpr T an: o

chubbard@lamuss.com |




